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Economic Overview – Australia
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Australian & US Economic Indicators
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Economic Overview – Australia
• BUSINESS CONFIDENCE NAB Survey Australia





NAB Bus. Confidence – Employment future



Property Market Indices
Construction Price Index
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Gross Regional Product
2005 -06 (Value Add)
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Real Gross Regional Product - Queensland

Region (a) 2000-01 2005-06 Average annual growth

$m $m Per cent

Brisbane 65,482 85,317 5.4

Gold Coast na 18,340 na 

Sunshine Coast na 9,375 na 

West Moreton na 1,642 na 

Moreton (b) 20,745 29,357 7.2

South East QLD 86,227 114,674 5.9

Wide Bay-Burnett 6,545 7,815 3.6

Darling Downs 7,385 9,119 4.3

South West 1,876 1,663 -2.4

Fitzroy 12,041 14,126 3.2
Central West 774 557 -6.4

Mackay 10,468 13,698 5.5

Northern 7,526 8,557 2.6

Far North 8,042 9,055 2.4

North West 4,745 4,719 -0.1

Total Queensland 145,629 183,983 4.8

Rest of Australia 674,929 783,471 3.0

(a) 2000-01 estimates align with the Statistical Division boundaries set out in ASGC 2001 while 2005-06 estimates are presented using ASGC 2006

Source: Office of Economic and Statistical Research, Queensland Treasury







Affordability & Changing Consumer 
Expectation

• We now deliver (and mandate) a fully finished product.
• While the ‘starter suburbs’ were never very attractive in the early 

years they did provide a real way into home ownership.
• Higher levels of expectation on Local Government (no longer 

rates, roads and rubbish).
• Many local politicians are seeking to ‘keep rate increases to CPI’ –

this decreases the opportunity to instigate change.
• Compare the current situation with the stories our parents and 

grandparents tell of their first homes.
• Higher expectations from the market and approving authorities 

lead to a more expensive house.



Affordable, small footprint housing?

So what does affordable, high density , low environmental 
small footprint housing look like?



Medium Density Affordable Housing???



Population and Demographics 

2001 2006 2001 - 2006
p.annum

Rockhampton ® 98,225 107,630 1,881 1.80%
Gladstone ® 46,369 53,974 1,521 3.10%



Population Rockhampton Region

• June 2007 – POPULATION  109,849 
• growth 2,200 persons per year
• Underlying Demand for 800 homes per year

• Dwelling Approvals to March ’08
– 900 approvals

PIFU projections for 2011 is between 106,700 to 109,900



Rockhampton House Market
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Rockhampton Land Market
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Livingstone House Market Cycle
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Livingstone Land Market 
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What does all this mean?

The creation and continued evolution of where we live, 
work and play is a complex interaction of what people 
want, what they can afford, what they need, how the 
three levels of Government legislate, the attitudes of 
the broader community and demographic and social 
change.
The development industry will continue to walk the 
tightrope of these often competing goals and 
aspirations, with successful developers catering to the 
correct (and ever changing) blend of interests.



What does all this mean?

Government and Developers
• Less broad scale one size fits all approach to planning, 

design and building.
• Be brave when it comes to product , tenure, 

adaptability and location ( the Banks and financiers 
need to be brought along on this journey)

• Local Authorities currently lack flexibility and resources 
to accommodate a ‘new’ solution.

• Less emphasis on hard infrastructure and more 
emphasis on the community aspects.



What will be the impact on the market?

• The majority of the housing product will be ‘suburban’ in flavour 
with many people preferring a ‘torrens title’ solution.

• The market will be increasingly looking for a ‘low foot print’
solution driven by cost (esp after the introduction of carbon 
trading) and the desire to be green.

• “Buying back time” will see a desire for more local connections 
reducing the travel time of the journey to work.

• Communities will become more self contained (more local, nearby 
work and required services).



Looking to the future….
• What are the expectations of the next generation of home 

owners? 
• How will they fund a home and what does this mean for design, 

production and marketing?
• Is there a straight line connection between demographics and 

product?   
• Will houses get smaller and smaller and will the numbers of 

people in each house continue to decline?
• How will the planning polices of today shape the communities and

housing product of tomorrow?
• What does it take to ‘be brave’ when designing, building, funding 

and marketing of new types of housing?
• The communities of tomorrow are being shaped by the planners, 

governments, designers, developers and homeowners of today.
• What should the balance be between ‘now’ and ‘when’.



Thank you

The document contains a series of projections and forecasts that have been prepared on the basis 
of the best available information. Due to the dynamic nature of many of these issues and the 
number of variables involved, Conics can give no guarantee that these projections and 
forecasts will be realised. 
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